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For your bicycle life, one and only solution can be found at Cycle Mode
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Cycle Mode is an event that all kind of visitors can enjoy and be satisfied.

All bicycle fans are starving for better and more advanced information.

Together with exhibitors, Cycle Mode will enhance the “CHALLENGE & CHANGE” concept further more this year,
by offering not only attractive menu/options with highly qualified materials

but also user-friendly recipes or sometimes reasonable carte to the exhibitors.
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Bringing more people to Cycle Mode
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Last year, 51% of the visitors were new to the show, in other words, more potential cyclists became interested
in sports cycling compared to any other year.

We must reach out such growing population of potential cyclists in order to build a firm business base for
bicycle industry.

In 2009, we were fortunate to have Kazuyo Katsuma, a well-known economic analyst, as the main spokes
person. With her high profile, we were able to attract a new population to Cycle Mode.

This year again, we will do our best in sending out strong and creative messages to potential bicycle fans to
draw as many visitors as possible who have higher buying motivation.
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Providing the right information to the right person
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Continued from last year, we are eager to further improve such
special contents this year to advise beginners, provide solutions to
female cyclists' challenges and promote traffic rules and good
road manners for cyclists.
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Experts and serious fans are also our key clients.
We are preparing useful contents for their skill
up providing a workshop zone which features
maintenance skills, custom bicycles and etc as
well as section for introducing handmade bicycles.
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preliminary briefing for test ride
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cycling manner awareness
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“Soft services” will be more powerful than ever! For everyone to
realize their one and only bicycle lives, we are going to provide
the information which our customers may find helpful. The rich
contents include various information about cycling events, touring
routes and recruitment note for new team members.
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Information to be faster and clearer
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Hand in hand with the exhibitors, Cycle Mode will 3
project our rich contents promptly and clearly to reach

as many people as possible. Details of products and

services available at the exhibition as well as

exhibitors profiles will be updated in a timely manner

via advertisements and official website.
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We are eager to further enhance
the quality as well as the clarity of
our official guidebook to be truly
useful for our visitors.
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Regarding the site, we will create a system which helps our visitors grasp floor
map and stand information at a glance. Our various efforts will include visitor-
friendly floor planning, linking official guidebook and website, clearly marking

stands and zones and coordinating each effort with consistent icons.
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Offering test-ride and more
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Many visitors requested for test-ride section where they feel free to try out and shop for souvenirs.

With the kind cooperation of our exhibitors, we are planning to set up zones for family as well as young children

and souvenir shops to sell exhibitor brands original goods especially made for the show.
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Directing visitors to your shop
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The result of a visitor Survey targeting retailers indicated that nearly 90% of them hoped for developing various projects in collaboration with Cycle Mode.
Based on that, we are planning to carry out some inventive approaches such as “Cycle Mode Award” determined by dealers' votes,

marketing seminars for retailers, giveaways to encourage visitors to become buyers, information counter directly run by exhibitors.

With these creative efforts, we believe that we are able to link our exhibitors and visitors including retailers, which in turn, to create more sales.

EEB ;t}'ﬂg . 9 Of 7‘y7° Exhibitors, sponsors, advertisements, tie-ups and others
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Regqular stands
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Bicycle information stands
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Sponsor-hosted events and section
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For manufacturers, retailers and any other entities from the
entire bicycle industry to display bicycles, frames, various parts
tools, helmets, cycle computers, accessories such as lights,
apparel, supplements and other cycling diet products and etc.
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MTB Outdoor field stands (TOKYO venue)
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For visitors to sign up for a rental mountain bike to test-ride
on a mountain bike trial in adjacent Makuhari Seaside Park.
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Electrically assisted bicycle stands
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For manufacturers and retailers to display electrically
assisted sports bicycles and offer test-rides upon request.
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For matters other than bicycle related products, mainly
information services. This zone will be consisted with the
following categories.

1) Bicycle related events and clubs to carry out PR activities
and solicit new members. 2) Bicycle related schools and
seminars to carry out PR activities. 3) Introducing various

cycle routes and resting spots as well as accommodation
for cyclists. 4) Promotion of online services for cyclists

% This Bicycle information stands had changed stand size and price
from this year.
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New advertisement space
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Advertisement space to enhance effective sales appeal by
high exposure. Ad space will be allocated in our official

guide books, on event stages, in stairways, on bathroom
mirrors, at the entrance lobby, flyers and etc
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Sponsors will support the contents for the show organizer's
project to promote brand names, products and services.
<Planned contents>

Pre-test ride briefing, Information for female cyclists,

Cycling manner awareness, Souvenir shops and Casual
and mode collection
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Campaign tie-up can be made with CMI2010. Excellent
promotion opportunities can be matched the needs of the
sponsors.
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The scale of the event Visitor background
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Change in number of visitors You visited Cycle Mode because...
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Do you think Cycle Mode has an impact on buying behavior? What do you think about collaborated projects with Cycle Mode and retailers?
KA BERV.HBA-BELEND N KEA

unknown I am not be interested in at all.
4.8% Such projects would be unnecessary.

0.5%,

EHIcEEE BEVHNTEOBYIREN \
5;?5\6 I am not very interested in . 40.6%

1.1% 46.5%

FEL TR — unknown

no impact
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|am very interested in and
would be keen to support and
participate in such projects.

great impact

EhEHHEEEATD
some impact
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| am somewhat interested in.
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The show will be full of exciting events including having guests from various backgrounds, cycle wear fashion show and more!
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Growing popularity; a lot of media have picked up Cycle Mode! Major advertisements and publicity records
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‘ Event Outlines

CYCLE MODE International 2010
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11/5(£) 13:00~20:00

6(t+)10:00~18:00
7(8)10:00~17:00

11/13 (%) 10:00~17:00
14(H) 10:00~17:00
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Name:CYCLE MODE International 2010

Place Tokyo Main Venue Makuhari Messe Hall 1~4

Date and Time

Admission:

Sponsors:

Supporters:

(plan)

Size of the Place:

Estimate of Exhibitors

Estimate of Visitors:

Outdoor field Makuhari Messe Seaside Park MTB Course
Osaka Intex Osaka Hall 1-2-3

- Tokyo 13:00~20:00 Fri. Nov. 5,

10:00~18:00 Sat. Nov. 6,

and 10:00~17:00 Sun. Nov. 7
Osaka 10:00~17:00 Sat. Nov. 13

and 10:00~17:00 Sun. Nov. 14
3% Subject to change

Advanced ¥1000 / The Day ¥1200
*#Free (high school students or under)

Cycle Mode International Executive Committee
( TV Tokyo Corporation / Television Osaka, Inc.)

Ministry of Land, Infrastructure and Transport, Ministry of
Economy, Trade and Industry, Ministry of Environment, Chiba
prefecture, Osaka prefecture, Chiba city, Osaka city, Sakai city,
Japan Bicycle Promotion Institute, Bicycling Popularization
Association of Japan, Bicycle Association Japan, Japan Cycling
Association, Japan Cycling Federation, Japan Triathlon Union,
Japan Mountain Bike Association, The Osaka Chamber of
Commerce and Industry, Osaka 21st Century Association, Nihon
Keizai Shimbun, Inc., The Tokyo Shimbun, TOKYO FM, fm Osaka,
bay fm,J SPORTS

Tokyo about 27000 square meters plus Yasuragi mall
Osaka about 17000 square meters

: 160 companies or groups

Tokyo 40,000 people

Osaka 25,000 people

*The numbers above don't include exhibitors,
Cycle Mode staff, or re-entry visitors.
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‘ For Additional Information

Y417 E—RKAKREFRE Cycle Mode international Head Office

T540-8519 KIRMHRXAFH1-2-18 TLEKREXEA TEL:06-6947-0284 FAX:06-6947-1941

E-mail : cycle@tv-osaka.co.jp

c/o TV Osaka Jigyo-kyoku 1-2-18, Ohtemae, Chuo-ku, Osaka, 540-8519 Tel: 06-6947-0284 Fax: 06-6947-1941 E-mail: cycle@tv-osaka.co.jp
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Cycle Mode international Tokyo Office (For general inquiry)
Vent Ltd. Tel: 03-3239-3155
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